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Key details

The survey was conducted in November 2022, and follows-on from the 2021 business survey conducted 
in Autumn 2021 and a specific Covid-19 business impact survey in 2020, with comparisons drawn where 
possible.

Bracknell Forest Council, with the Bracknell Forest Economic and Skills Development Partnership 
(ESDP), commissioned a survey of businesses to understand the impacts of changing economic 
conditions on businesses in Bracknell Forest, as well as capture the views of local businesses about 
skills, infrastructure and the green agenda amongst other topical issues. 

The survey involved a randomly selected, representative sample of 517 Bracknell Forest businesses, 
conducted via telephone survey methodology. Quotas were set to ensure representativeness by 
business size and sector.



Key findings: 
Economic conditions



Just over a quarter of businesses (26%) said their turnover was at least slightly higher than 
compared to pre-Covid levels, 33% said there has been no change and two-fifths (39%) said it is at 
least slightly lower

Compared to pre-Covid-19 pandemic levels, would you say that your businesses’ turnover is higher, lower 
or about the same? No. of respondents: 516.

There are some signs of business 
recovery post-Covid, with in 2021 
57% of businesses stating that 
turnover was at least slightly lower 
(including 35% stating it was 
substantially lower). In 2020, half of 
businesses (52%) said their business 
turnover was substantially lower than 
normal as a result of the Covid-19 
crisis and a fifth (20%) said it was 
slightly lower than normal.

Smaller businesses are more likely 
to state that their turnover remains 
at least slightly lower – 43% of 
businesses with 0 to 4 employees said 
this, compared with 30% with 5 to 19 
employees and 16% with 20+ 
employees.

30% of businesses said business 
performance improved over the past 
12 months, 52% said it remained 
stable and 18% said it decreased. 
Smaller businesses are less positive 
than larger ones.



Bracknell Forest businesses were more likely to expect performance over the next 12 months to 
improve (37%) rather than deteriorate (20%), while two-fifths (43%) expected performance to remain 
stable

Over the next 12 months do you expect your business performance to generally improve, remain stable, 
or deteriorate? No. of respondents: 515.

This said, optimism is less than in 
2021, although this may reflect that 
in 2021 the base was lower given 
the pandemic and the only way was 
up. At the same time, the current 
lower level of optimism may also 
reflect the challenging current trading 
conditions.

Larger businesses are more likely to 
expect performance over the next 12 
months to improve (54% of 
businesses with 20 or more staff said 
it would improve, compared with 36% 
of other businesses).



Most businesses said levels of homeworking have stayed the same compared to pre-pandemic 
levels (85%), while 7% said it decreased and 8% said it increased

Compared to pre-pandemic levels, over the past 12 months, has the proportion of your workforce working 
from home/remotely decreased, stayed the same or increased? No. of respondents: 503.

Of the small number that said 
homeworking has increased, 62% said 
that it had led to a decrease in 
productivity and 16% said it had 
increased productivity. 54% of these 
respondents also said increased 
homeworking has led to a decrease in 
commercial office and meeting space, 
while just 8% said it increased 
demand.

19% of businesses said they are 
encouraging at least some staff who 
have been working from home to 
return to the workplace, 1% said they 
will do in the future, 11% said they 
have not and 68% said they do not 
have staff working from home.

In terms of employee benefits, 
10% cited home-working, which 
has changed from 17% in 2021 
and 33% in 2020 (which is likely 
due to inflated levels in those 
years as a result of lockdowns and 
the pandemic). Similarly, flexible 
working has decreased from 52% 
in 2020 and 33% in 2021 to 26% 
in 2022, likely due to changes in 
working practices during the 
height of the pandemic. 



38% of businesses said there has not been an impact on their business of the rise in energy prices 
and 5% said they do not know, indicating that 57% of businesses are impacted by the rise in energy 
prices

What, if anything, has been the impact of the increase in energy prices on your business? No. of 
respondents: 516.

Impact is greater amongst larger 
businesses, with 55% of businesses 
with 0 to 4 employees stating they 
experienced an impact, compared with 
62% of businesses with 5 to 19 
employees and 66% of businesses 
with 20 or more employees.

Whilst a third of those that 
experienced an impact have not made 
any changes, 24% of have increased 
prices and others have sought to 
reduce costs by making changes to 
their use of energy, making efficiency 
savings and/or seeking new suppliers.



43% of businesses said there has not been an impact on their business of the cost of living crisis 
and 4% said they do not know, indicating that 53% of businesses are impacted by the cost of living 
crisis

What, if anything, has been the impact of the current cost of living crisis on your business? No. of 
respondents: 514.

Impact is greater amongst larger 
businesses, with 65% of businesses 
with 20 or more staff experiencing an 
impact, compared with 52% of smaller 
businesses. 



A fifth of businesses (21%) said they are not affected by current economic conditions or issues, 
while over half (54%) said they are affected by the cost of living crisis and 38% said the energy 
prices, 20% mentioned Brexit and 16% said the post-pandemic recovery

What are the main economic issues that are affecting your business's performance and growth? No. of 
respondents: 516.

Larger businesses are more likely 
to say there are issues compared 
with smaller businesses – Just 11% 
of businesses with 20 or more staff 
said there are not any issues, 
compared with 21% of other 
businesses.



28% of businesses said they wanted access to finance to help manage the current economic 
challenges and 22% said they wanted support to reduce costs and 14% mentioned access to 
Government support

What, if anything, would help your business and the local economy deal with the current economic 
challenges? No. of respondents: 515.

29% said they did not need any help 
or support, which was more likely to 
be mentioned by businesses that do 
not consider there to be any notable 
challenges for their business currently.

Larger businesses are more likely 
to want business support – just 10% 
of businesses with 20 or more 
employees said they did not want 
support compared with 21% with 5 to 
19 employees and 32% with 0 to 4 
employees. Larger businesses are 
most interested in access to finance 
and also access to employment and 
skills support.



Key findings: 
Recruitment, Skills and 

Retention



61% of businesses that had vacancies reported that they had found at least one of these vacancies 
hard to fill, equating to 30% of all businesses

Have you had any vacancies in the last 12 months that you have found hard to fill? No. of respondents: 
253 (only asked to businesses with vacancies in last 12 months). 

This compares to 59% of hard-to-fill 
vacancies in 2021 (equating to 22% of 
all businesses). This is higher than 
the proportion seen in the 2020 
Business Skills Survey when 48% 
of businesses that had vacancies 
reported they had found at least 
one of these vacancies hard-to-fill, 
equating to 15% of all businesses.

49% of businesses had vacancies, 
compared with 37% in 2021, with 
larger businesses more likely to 
have vacancies.

The main reason for difficulties finding 
recruits with the right skills was a low 
number of applicants with the 
required skills (44%). This was 
followed by a low number of 
applicants with the required attitude 
(32%) and a low number with the 
required qualifications (24%). These 
are the same top cited reasons as in 
2021.

8% of businesses cited Brexit (11% in 
2021). Just 1% mentioned the 
pandemic, compared to 9% in 2021.



15% of businesses with staff have skills gaps and 79% do not - this is a slightly more positive 
picture than in 2021 where 22% of businesses said they had skills gaps and similar to results in 
2020 (85% did not have skills gaps)

Thinking about your current workforce in Bracknell Forest do you feel that there are gaps in the skills base of your current staff? 
No. of respondents: 337. Excludes ‘not applicable – do not have any staff’ responses for comparability with previous data. 

The main reason cited for skills gaps 
in existing workforces is a lack of 
skills (66%) and attitudes (52%), 
with some also mentioning training 
related issues (lack of time, lack of 
availability, cost).



Similar to previous surveys, 43% of businesses mentioned that they found it easy to retain staff in 
Bracknell Forest, while a third of businesses mentioned they do not have any staff to retain and 
just 6% said it is difficult to retain staff

How would you rate your ability to retain staff in Bracknell Forest, where 5 means it is very easy and 1 
means it is very difficult? No. of respondents: 515



31% of businesses said they would be interested in a Bracknell-based training and development 
service, with interest greater amongst larger businesses

Would your business benefit from a Bracknell-based training and development service, such as a Skills and Training Hub, that liaises with 
businesses and training providers to help make it easier to access appropriate training and development opportunities? No. of respondents: 502

28% of businesses said their 
workforce would benefit from training 
to improve their skills and 32% said 
they would not (with 34% not having 
any employees). 

Businesses with skills gaps in their 
existing workforce were more likely to 
state their staff would benefit from 
training – cited by 86% of these 
businesses.

59% of businesses said they do not 
offer any of the listed types of 
training and development. 
Apprenticeships are the most 
commonly offered type of training, 
mentioned by just under a quarter 
(23%) of businesses. 21% provided 
unpaid, or expenses only, work 
experience or work placements/trials.



Key findings: 
Infrastructure, 

broadband and support



As in 2021, the most common aspect to improve, mentioned by around a quarter, was the local 
road network, access to motorways, and traffic alleviation (24% in both 2022 and 2021), and 
reducing business rates continues to be one of the most cited actions to support growth, 
mentioned by 20% of businesses (12% in 2021 and 20% in 2020)

What do you consider is the most important aspect of the local infrastructure 
in Bracknell Forest that should be improved to make it a better place to do 
business? No. of respondents: 514

Thinking specifically about infrastructure (things like roads and transport, 
premises and buildings and the availability of broadband and housing 
and the local environment), is there anything that the council and its 
partners could do to help grow the economy in Bracknell Forest and 
attract more business to the borough? No. of respondents: 512



Broadband

• Whilst the majority of businesses remain not aware of Superfast Berkshire, there has been a slight increase with 26% of 
businesses aware compared to 19% in 2021 (and 21% in 2020).

• 51% of businesses now have access to superfast/full-fibre broadband, which is an improvement on the 2021 figure 
(43%) and 2020 (40%).

• 30% rate their internet connection as excellent, similar to previous survey results (26% in 2021 and 30% in 2020). 49% 
rate it as adequate (58% in 2021 and 59% in 2020), and 16% rate it as poor (13% in 2021). Businesses without superfast 
broadband are more likely than others to rate their internet connection as poor – 33% rate it as poor compared with 5% of 
businesses that have superfast broadband.

• The majority of businesses (89%) remain unaware of the grants to install superfast/full-fibre broadband (87% in 2021). 
5% are aware of them in their area and 2% are aware of them in general, but not that they may be available in their area, 
with overall 7% stating that they are aware of the grants.

• Similar to 2021, the majority of businesses (81%) are not aware of the Building Digital UK Gigabit project (77% in 2021). 
15% are aware of it (19% in 2021). 53% of businesses said having Gigabit capable broadband is at least quite important to 
their business, which is a decrease compared with 67% in 2021. 26% said it is not important (compared to 16% in 2021). 
Businesses that are aware of the Building Digital UK Gigabit project are more likely to consider having Gigabit capable 
broadband as important – 69% think it is important compared with 52% of businesses that are not aware.



Business support/networks

• 14% of businesses are aware of the LEP (16% in 2021 and 25% in 2020), whereas 86% are not aware (82% in 2021 and 
72% in 2020).

• Similar to 2021, 20% of businesses are aware of the Thames Valley Berkshire Growth Hub (22% in 2021 and 14% in 
2020). Businesses that are aware of the LEP are more likely to be aware of the Growth Hub – 62% are aware of the Growth 
Hub compared with 13% of businesses that are not aware of the LEP. 

• 16% of businesses are aware of the Bracknell Business Improvement District (11% in 2021). Businesses within the 
general BID area are more likely to be aware – 22% are aware compared with 7% of other businesses. 



Key findings: Green 
agenda



52% of businesses said that climate change and sustainability issues are at least quite important 
for their business

How important are climate change and sustainability issues for your business? No. of respondents: 
514.

Larger businesses are more likely 
to say it is important – 93% of 
businesses with 20 or more staff said 
it is important, compared with 68% of 
businesses with 5 to 19 staff and 46% 
of businesses with 0 to 4 staff.



Similar with 2021, 4% of businesses are committed to becoming net-zero by 2030 (5% in 2021) and 
a further 5% have targets but not a deadline (7% in 2021), while 41% of businesses said becoming 
net-zero is not something they are committed to or given much thought (40% in 2021)

Has your organisation made a commitment to become net-zero, and if so by when? No. of respondents: 
512.

Of those that have set targets, 37% 
are currently implementing carbon 
reduction measures, 6% in the next 12 
months, 8% in the next 24 months and 
10% in the next 36 months. 27% said 
they will implement at a later date and 
12% did not know when they would 
implement measures.

Larger businesses are more likely 
to have some sort of commitment 
towards net zero – 19% of 
businesses with 20 or more staff said 
they are committed to becoming net-
zero by 2030, compared with 7% of 
businesses with 5 to 19 staff and 3% 
with 0 to 4 staff.

Businesses who had actively committed to net-
zero were asked what actions they were taking to 
achieve this. Businesses are taking a variety of 
actions, most notably reviewing energy efficiency of 
buildings (28%), sourcing sustainable materials (23%), 
changing company cars to electric (21%), encouraging 
sustainable forms of transport (20%) and relatedly 
installing electric vehicle charging points (15%). 16% 
are measuring their carbon footprint.



The most commonly cited barrier businesses gave to reducing the carbon footprint of their business was the 
lack of grants (15%), followed by not thinking the agenda is important (13%), availability of low-carbon 
alternatives (13%), lack of electric vehicle charging points (10%), being unable to change existing processes 
(9%), lack of capital/finance (8%) and lack of knowledge (8%)

What do you consider, if anything, is a barrier to reducing your business's carbon footprint? No. of 
respondents: 496.

18% said they ‘don’t know’, perhaps 
reflecting a lack of engagement with, 
and knowledge of, the subject matter.

14% said that their business does not 
face barriers.

In response to the above barriers, businesses were asked 
what support they would like to help reduce their 
business’s carbon footprint. The following were most 
commonly mentioned:
• Information and advice, as well as hands-on 

support, to help design and implement changes: 
cited by approximately 15% of respondents.

• Grants to facilitate changes and remove financial 
barriers: c10% of respondents.

• Incentives to make changes, such as tax breaks or 
other financial or commercial advantages: c10% of 
respondents.

• Improved infrastructure, especially electric vehicle 
charging points and improved public transport and 
cycling routes: c10% of respondents.

• Increased opportunities to recycle, becoming more 
digital and reducing paper-use: c5% of respondents.

In addition, about 20% of respondents said they do not 
need help because it is not a priority for them, especially in 
the current economic conditions. Similarly, about 10% of 
respondents said they do not need help because they are 
already doing as much as they can (or already have 
external help or internal expertise).

About a third of respondents did not provide an answer to 
this question, perhaps indicating a lack of engagement or 
interest in the subject matter and that they do not know 
what support or help they require.

Just 8% of businesses said the 
availability of electric charging points 
is good (7% in 2021) and 35% said 
the availability is poor (39% in 2021), 
although 47% did not have an opinion.



Q&A and Discussion


